Department of Communication

Research Talks

Monday, 16 March 2026, 11:30 - 12:30 / SR 4, Wahringer Straf3e 29

From Awareness to Overinterpretation:
Mental Health in the Social Media Feed

Kathrin Karsay
University of Vienna, Department of Communication

Mental health, particularly depression and anxiety, is prevalent on social media. While this helps to raise awareness and
promote help-seeking behaviours, it can also lead to an overinterpretation of symptoms, a phenomenon described by the
prevalence inflation hypothesis. This talk explores the unintended consequences of mental health awareness on social media,
addressing topics such as concept creep and self-diagnosis among adolescents. Drawing on initial findings from the AWARE
project, it examines how exposure to mental health content in social media feeds shapes young people’s perceptions of mental
illness, perceived prevalence and their own mental well-being.
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Monday, 20 April 2026, 11:30 - 12:30 / SR 4, Wahringer Stral3e 29

Understanding Dynamics of Human-Human
and Human-Al Communication in Daily (Work)Life:
Towards a Hybrid Interaction Theory

Adrian Meier
FAU Friedrich-Alexander-Universitat Erlangen-Niirnberg, School of Business, Economics and Society

Communicative Al is transforming social interaction - but to what effect? This talk introduces the ERC-funded HYIHY project,
which examines hybrid interactions: dynamic sequences of face-to-face, digital and human-Al communication. Moving beyond
siloed perspectives, HYIHY proposes communication episodes, their quality and technological context as a unified lens to
understand how communicative Al changes our social well-being. Against growing concerns about a workplace ‘loneliness
epidemic’, the project zooms in on the case of (hybrid) work communication, combining qualitative, panel, experience sampling,
experimental and computational methods to ultimately develop a Hybrid Interaction Theory.
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Monday, 27 April 2026, 11:30 - 12:30 / SR 4, Wahringer Strale 29

Food and Eating in the Digital Age:
Implications for Health Communication and Promotion

Laura Konig

University of Vienna, Faculty of Psychology

Food and eating are becoming increasingly digitalised, with potentially serious consequences for health and well-being. In this
talk, I will explore the opportunities and risks of living in a digital world for health communication and promotion, presenting
examples from recent and ongoing research on smartphone apps, social media and artificial intelligence. Building on the
empirical findings, | will outline priorities for interdisciplinary health research and discuss implications for public health practice.
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Monday, 4 May 2026, 11:30 - 12:30 / SR 4, Wahringer StraRe 29

Exposure, Effects and Empowerment:
A Media Literacy Approach to Reducing Adolescents’ Vulnerability
to Risk-Related Social Media Content

Kathleen Beullens
KU Leuven, Media Psychology Lab

Adolescents are frequently exposed to alcohol- and tobacco-related portrayals on social media, where influencers and peers
normalise risk behaviours. Empirical evidence shows that such content shapes adolescents’ perception of norms, attitudes,
and intentions, underscoring their vulnerability to digital influences. This talk integrates findings from recent content-analytic
and effects studies with the development of a media literacy intervention within the #SmokeFree project. The intervention was
designed to strengthen adolescents’ critical approach to risk-related content and enhance resilience to persuasive social media
cues, ultimately aiming to reduce susceptibility to smoking, vaping and potentially other health-risk behaviours.
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