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Experimental evidence for the suicide-preventive impact of social media posts on hope,
healing, and recovery. Paper presented at the 33rd World Congress of the International
Association for Suicide Prevention, Vienna, Austria.

Arendt, F. (2025, February). Mikro-Makro Modellierung der Wirkung von
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presented to the Mass Communication Division at the 67th Annual Conference of the
International Communication Association (ICA), San Diego, USA.

Peter, C., & Arendt, F. (2017, May). Exposure to idealized media images and preventive effects
of awareness intervention material for young men. Paper presented to the Mass
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