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Themenliste für die Masterprüfung 

Univ.-Prof. Dr. Katharine Sarikakis 

Zur Ablegung der mündlichen Prüfung bei Univ.-Prof. Dr. Katharine Sarikakis können Sie 

entweder das Prüfungsfach „Communication Research“ oder das Prüfungsfach 

„Communication Methods and Theories“ auswählen. Jedes Prüfungsfach (Subject of 

Examination) ist in drei Themenbereiche (Subject Areas), mit weiteren Unterthemen geteilt. 

Die Prüfung kann, nach vorheriger Abmachung, auf Englisch oder Deutsch abgelegt werden. 

Prüfungsablauf 

Schritt 1: Wählen Sie zwei Themenbereiche aus. Sie können zwei beliebige Themen 

miteinander kombinieren, aber Sie dürfen keine Texte wählen, die mit dem Thema Ihrer 

Masterarbeit übereinstimmen. 

Schritt 2: Wählen Sie aus beiden Bereichen jeweils fünf Quellen aus. Wenn Sie ein Buch 

auswählen, wählen Sie nicht mehr als zwei Kapitel aus demselben Buch. Jedes Kapitel zählt 

als eine Quelle. 

Schritt 3: Schreiben Sie PRO BEREICH ein vierseitiges Exposé (doppelter Zeilenabstand, 

Times New Roman 12 pts) mit den Hauptargumenten Ihrer gewählten Literatur. Dies kann in 

zwei Teile aufgeteilt sein, oder in einem abgehandelt werden. Das Exposé wird nicht benotet, 

sondern dient der Präsentation des Gelernten und hilft bei der mündlichen Prüfung. 

Ihr Exposé sollte folgendes beinhalten: 

• Hauptargumente aus dem spezifischen Forschungsfeld, 

• kurze Diskussion von Widersprüchen, Unstimmigkeiten und Konvergenzpunkten in 

der Forschung,  

• warum die Forschung in der heutigen Zeit sozial relevant ist, 

• Lücken in der Literatur (Was fehlt?). 

Schritt 4: Schicken Sie Ihr Exposé spätestens zwei Wochen vor Ihrer Prüfung an Katharine 

Sarikakis (katharine.sarikakis@univie.ac.at) und Simon Haslauer 

(simon.haslauer@univie.ac.at). 

Schritt 5: Bringen Sie Ihr Exposé in ausgedruckter Form mit zur Prüfung. 
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Media Governance & Industries Research Lab: https://mediagovernance.univie.ac.at/ 

More on Professor Sarikakis: https://sarikakis.com/ 
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Allgemeine Informationen zur Masterprüfung	

Voraussetzung für die Zulassung zur Masterprüfung (Defensio) ist die positive Absolvierung 

aller vorgeschriebenen Module und Prüfungen sowie die positive Beurteilung der Masterarbeit.  

Die Defensio ist die letzte Prüfung vor dem Studienabschluss eines Masterstudiums und 

beinhaltet die Verteidigung der wissenschaftlichen Arbeit und die Prüfung durch einen 

Prüfungssenat in Form eines einzigen Prüfungsvorgangs. Diese Prüfung umfasst das 

wissenschaftliche Umfeld der Masterarbeit und andere im Curriculum festgelegte Fächer. Die 

Defensio ist öffentlich abzuhalten.  

Das erste dieser Prüfungsfächer ist aus dem Pflichtmodul „Theoretische Vertiefungen“ zu 

entnehmen. Das zweite Prüfungsfach ist dem Pflichtmodul „Methodische Vertiefungen“ zu 

entnehmen.  
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I Subject of Examination: COMMUNICATION RESEARCH 
 

Subject Area 1: Media and Cultural Industries Policy 

 

European Media and Cultural Industries 

Albornoz, & García Leiva, M. T. (2019). Audiovisual industries and diversity: economics and 

policies in the digital era. Routledge. 

Sarikakis, K. (2007). Ed. Media and cultural policy in the European Union. Rodopi.  

Sarikakis, K. (2011). The Making of Europe: Mediation, Communication and Culture. In J. Lodge, 

& K. Sarikakis (Eds.). Communication, Mediation and Culture in the Making of Europe. Il 

Mulino Publishers. 

Sarikakis, K. (2015). Digital rights management and rights licensing in the online music sector: A 

case for cultural diversity? In E. Psychogiopoulou (Eds.). Cultural governance and the 

European Union. Protecting and promoting cultural diversity in Europe (pp. 106–118). 

Palgrave Macmillan. 

Sarikakis, K. (2016). Europe's many crises and the confinement of democracy-driven free speech. 

In M. Edström, A.T. Kenyon, & E.-M. Svensson (Eds.). Blurring the lines. Market-driven 

and democracy-driven freedom of expression (pp. 69–78). Nordicom. 

Sarikakis, K., & Rodriguez-Amat, J.R. (2013), Regulating media convergence: supranational and 

global paradigms. In S. Diehl, & M. Karmasin (Eds.). Media and Convergence Management.  

Winter, L., Korbiel, I., Koukou, A., & Sarikakis, K. (2018). Solidarity rebooted: Trust and the rise 

of civil society in times of crisis. Journal of Greek Media & Culture, 4(1), 73–90. 

Holtz-Bacha, C. (2023). Freedom of the media, pluralism, and transparency. European media 

policy on new paths? European Journal of Communication. 

https://doi.org/10.1177/02673231231176966 

Kolokytha, O., & Sarikakis, K. (2018). Film governance in the EU: Caught in a loop? In P. 

Murschetz, R. Teichmann, & M. Karmasin (Eds.). Handbook of State Aid for Film. Media 

Business and Innovation (pp. 67–82). Springer. 

Mitric, P., & Sarikakis, K. (2016). European cinema: Spectator- or spect-actor-driven policies. In Y. 

Tzioumakis & C. Molloy (Eds.). The Routledge Companion to Cinema and Politics (pp. 

421–431). Routledge. 

Sarikakis, K. (2012). Stepping Out of the Comfort Zone: Unfolding Gender Conscious Research for 

Communication and Cultural Policy Theory. In N. Just & M. Puppis (Eds.). Trends in 
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Communication Policy Research: New Theories, Methods and Subjects. Perspectives from 

Europe (pp. 401–417). Intellect Books. 

Sarikakis, K. (2014). Identity and diversity in European media policy: Crisis changes everything(?). 

In K. Donders, C. Pauwels, & J. Loise (Eds.). The Palgrave Handbook of European Media 

Policy (pp. 54–69). Palgrave Macmillan. 

Sarikakis, K. (2015). Public-service media in Europe: A quiet paradigm shift?. In O. Andreotti (Ed.). 

Journalism at risk. Threats, challenges and perspectives (pp. 173-194). Council of Europe 

Publishing. 

Sarikakis, K. (2016). Europe's many crises and the confinement of democracy-driven free speech. 

In M. Edström, A.T. Kenyon & E.-M. Svensson (Eds.). Blurring the lines. Market-driven 

and democracy-driven freedom of expression (pp. 69–78). Nordicom. 

Sarikakis, K., & Winter, L. (2021). Journalism codes of conduct and ethics as a form of media 

governance. In L. Trivonova Price, K. Sanders, W. N. Wyatt (Eds). The Routledge 

Companion to Journalism Ethics. Routledge. 

Verboord, M., & Nørgaard Kristensen, N. (2021). EU cultural policy and audience perspectives: 

how cultural value orientations are related to media usage and country context. International 

Journal of Cultural Policy, 27(4), 528–543. 

 

Governance of Cultural Industries and Political Economies 

Cogburn, D. L., & Johnsen, J. F., & Bhattacharyya, S. (2008). Distributed deliberative citizens: 

Exploring the impact of cyberinfrastructure on transnational civil society participation in 

global ICT policy processes. International Journal of Media & Cultural Politics, 4(1): 27–

49.  

Havens, T., Lotz, A. D., & Tinic, S. (2009). Critical Media Industry Studies. A Research Approach. 

Communication, Culture & Critique, 2(2): 234–253. 

Johnston, J. (2015). 'Loose tweets sink fleets' and other sage advice: social media governance, 

policies and guidelines. Journal of Public Affairs, 15(2), 175–187. 

https://doi.org/10.1002/pa.1538 

Kaufmann, T., & Raunig, G. (2003). Anticipating European Cultural Policies. European Institute 

for Progressive Cultural Policies (eiPCP).  

Lee, M. (2011). A Feminist Political Economy of Communication. Feminist Media Studies, 22(1). 

83–87.  

McKercher, C., & Mosco, V. (Eds.). (2007). Knowledge Workers in the Information Society. 

Lexington Books.  
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Mills, A., & Sarikakis, K. (2019). Autonomy: Independence from market forces. The international 

encyclopedia of journalism studies, 1–9. 

Sarikakis, K. (2012), Serving two masters: The roles of the market and European politics in the 

governance of media transformations. In E. Psychogiopoulou (Ed.). Understanding Media 

Policies. A European Perspective (pp. 247–256). Palgrave MacMillan. 

Wyatt, D. & Trevena, B. (2021). Governing creative industries in the post-normative cultural 

condition. International Journal of Cultural Policy, 27(6), 782–795. 

https://doi.org/10.1080/10286632.2020.1849167 

 

Copyright, Intellectual Property and Ownership 

Annany, M. & Kreiss, D. (2011). A new contract for the Press. Copyright, public domain journalism, 

and self-governance in a digital age. Critical Studies in Media Communication, 28(4), 314–

333.  

Bagdikian, B. (2004). The New Media Monopoly. Beacon Press. 

Baum, M. A., & Zhukov, Y. M. (2019). Media ownership and news coverage of international 

conflict. Political Communication, 36(1), 36–63. 

Benett, W. L. (2004). Global Media and Politics: Transnational Communication Regimes and Civic 

Cultures. Annual Review of Political Science, 7(1), 125–148.  

Bettig, R. V. (1996). Copyrighting culture. The political economy of intellectual property. Westview 

Press.  

Boldrin, M., & Levine, D. K. (2008). Against intellectual monopoly. Cambridge Univ. Press.  

Cornish, W. R., & Llewelyn, D. (Eds.). (2003). Intellectual property. Patents copyright, trade marks 

and allied rights. Sweet and Maxwell.  

Curran, J., Iyengar, S., Lund A. B., & Salovaara-Moring, I. (2009). Media System, Public 

Knowledge and Democracy. A comparative study. European Journal of Communication, 

24(1), 15–26.  

Czepek, A. (Ed.). (2009). Press freedom and pluralism in Europe. Concepts and conditions. Intellect 

Books.  

Ferrell Lowe, G. (Ed.) (2010). The public in public service media. Nordicom.  

Gantz, J., & Rochester, J. B. (2005). Pirates of the digital millennium. How the intellectual property 

wars damage our personal freedoms, our jobs, and the world economy. Prentice 

Hall/Financial Times.  

Hallin, D. C., & Mancini, P. (2004). Comparing Media Systems: Three Models of Media and 

Politics. Cambridge University Press. 
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Haynes, R. (2005). Media rights and intellectual property. Edinburgh University Press.  

Horten, M. (2012). The copyright enforcement enigma: Internet politics and the “Telecoms 

Package”. Palgrave Macmillan.  

Iosifides, P. (2010). Pluralism and media concentration policy in the European Union. Javnost – 

The Public, 4(1), 85–104. 

Just, N. (2009). Measuring media concentration and diversity. New approaches in Europe and the 

USA. Media, Culture & Society, 31(1), 97–117.  

Karppinen, K. (2007). Making a difference to media pluralism. A critique of the pluralistic 

consensus in European media policy. In B. Cammaerts, & N. Carpentier (Eds.). Reclaiming 

the media: communication rights and democratic media roles. Intellect Books. 9–30.  

Klimkiewicz, B. (2009). Structural media pluralism and ownership revisited. The case of Central 

and Eastern Europe. Journal of Media Business Studies, 6(3), 43–62.  

Klimkiewicz, B. (Ed.). (2010). Media Freedom and Pluralism. Media Policy Challenges in the 

Enlarged Europe. Central European University Press. 

Krikorian, G., & Kapczynski, A. (2010). Access to knowledge in the age of intellectual property. 

Zone Books.  

Lessig, L. (2004). Free Culture. How big media uses technology and the law to lock down culture 

and control creativity. Penguin Press.  

Lessig, L. (2008). Remix. Making art and commerce thrive in the hybrid economy. Bloomsbury 

Academic.  

Maeseele, P., & Raeijmaekers, D. (2020). Nothing on the news but the establishment blues? Toward 

a framework of depoliticization and agonistic media pluralism. Journalism, 21(11), 1593–

1610. https://doi.org/10.1177/1464884917739476 

Margoni, T. (2018, December). Artificial Intelligence, Machine learning and EU copyright law: 

Who owns AI?. (CREATe Working Paper). http://dx.doi.org/10.2139/ssrn.3299523 

Marques, J. C. (Ed.). (2010). Business, politics and public policy. Implications for inclusive 

development. Palgrave Macmillan. 

McChesney, R. W. (2003). Theses on Media Deregulation. Media, Culture, Society, 25(1), 125–

133. 

McLaughlin, L., & Pickard, V. (2005). What is bottom-up about global internet governance?. Global 

Media and Communication 1(3), 357–373. 

McLeod, K., & Kuenzli, R. (2011). Cutting across media. Appropriation art, interventionist collage, 

and copyright law. Duke University Press.  

Netanel, N. (2008). Copyright’s Paradox. Oxford University Press. 
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Rodriguez-Amat, J. R., & Sarikakis K. (2012). The Fandom menace or the Phantom author? On 

sharecropping, crossmedia and copyright. In I. Ibrus, & C. A. Scolari (Eds.). Crossmedia 

Innovations: Texts, Markets, Institutions. Peter Lang. 

Rose, M. (2002). Authors and owners. The invention of copyright. Harvard Univ. Press. 

Sarikakis, K. & Rodriguez-Amat, J. R. (2013). Copyright and Privacy Governance: Policy 

Intersections and Challenges. In M. Löblich, & S. Pfaff-Rüdiger (Eds.). Communication and 

Media Policy in the Era of the Internet. Theories and Processes (pp. 147–158). Nomos. 

Sarikakis, K., & Rodriguez-Amat, J. R. (2014). iAuthor. The fluid state of creativity rights and the 

vanishing author. In L. Lievrouw (Ed.). Challenging Communication Research. ICA 2013 

Theme Book (pp. 141–155). Peter Lang. 

Sarikakis, K., & Rodriguez-Amat, J. R. (2014). Intellectual property law change and process: The 

case of Spanish Ley Sinde as policy laundering. First Monday, 19(3). 

https://doi.org/10.5210/fm.v19i3.4854 

Sarikakis, K., Kolokytha, O., & Rozgonyi, K. (2016). Copyright (and) culture: The governance of 

audiovisual archives. Info, 18(6), 42–54. https://doi.org/10.1108/info-05-2016-0019 

Sarikakis, K., Krug, C., & Rodriguez-Amat, J. R. (2015). Defining authorship in user-generated 

content: Copyright struggles in The Game of Thrones. New Media & Society, 19(4), 542–

559. https://doi.org/10.1177/1461444815612446  

Svensson, M., & Larsson, S. (2012). Intellectual property law compliance in Europe. Illegal file 

sharing and the role of social norms. New Media & Society, 14(7), 1147–1163. 

https://doi.org/10.1177/1461444812439553 

Valcke, P. (2009). From ownership regulations to legal indicators of media pluralism. Background, 

typologies and methods. Journal of Media Business Studies, 6(3), 19–42.  

Woker, T. (2006). Principles of copyright in intellectual property law. An overview. Critical Arts: 

A South-North Journal of Cultural & Media Studies, 20(1), 35–46.  

 

Media Policies  

Donders, K., Pauwels, C., & Loisen, J. (2012). Introduction. All or nothing? From public service 

broadcasting to public service media, to public service ‘anything’?. International Journal of 

Media & Cultural Politics, 8(1), 3–12.  

Godinez, P., Rico, S., & Sarikakis, K. (2022). Gender-Based Hate Speech: Contributions to the 

Global Policy Debate From Latin America. International Journal Of Communication, 16, 

21. Retrieved from https://ijoc.org/index.php/ijoc/article/view/16664 
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Grummell, B. (2009). The Educational Character of Public Service Broadcasting: From Cultural 

Enrichment to Knowledge Society. European Journal of Communication, 24(3), 267–285.  

Harrison, J., & Woods, L. M. (2001). Defining European Public Service Broadcasting. European 

Journal of Communication, 16(4): 477–504.  

Iosifidis, P. (Ed.). (2010). Reinventing Public Service Communication. European Broadcasters and 

Beyond. Palgrave Macmillan.  

Kassa,  B. E., & Sarikakis, K. (2018) Mainstreaming gender into media: The African Union 

backstage priority. In J. Servaes (Ed.). Handbook of Communication for Development and 

Social Change. Springer.  

Korbiel, I., & Sarikakis, K. (2018). Media and citizens in Greece and beyond: Resistance and 

domination through the Eurocrisis. Journal of Greek Media & Culture, 4(1), 3–8. 

Maniou, T. A. (2023). The Dynamics of Influence on Press Freedom in Different Media Systems: 

A Comparative Study. Journalism Practice, 17(9), 1937–1961. 

https://doi.org/10.1080/17512786.2022.2030246 

Neff, T., & Pickard, V. (2023). Building Better Local Media Systems: A Comparative Policy 

Discourse Analysis of Initiatives to Renew Journalism Around the World. Journalism 

Studies (London, England), 1–21. https://doi.org/10.1080/1461670X.2023.2253928 

Sarikakis, K. (2017). Austria. Good and bad, but a lack of accountability when journalism fails the 

migration test. In Euromed Migration IV (Ed.). How does the Media on both sides on 

Mediterranean report on migration?. A study by journalists, for journalists and 

policymakers? (pp. 16-21). International Centre for Migration Policy Development. 

Retrieved from https://ethicaljournalismnetwork.org/media-mediterranean-migration-

austria 

Sarikakis, K. & Rodriguez-Amat, J. R. (2014). Bullying or due process: Policy laundering in the 

Spanish 'anti-piracy-law'. In T. Pavlíckova, I. C. Reifová (Eds.). Media, Power and 

Empowerment – Central and Eastern European Communication and Media Conference 

CEECOM Prague 2012. Cambridge Scholars Publishing. 

Sarikakis, K., Bátorfy, A., Kolokytha, O., Korbiel, I., & Rozgonyi, K. (2017). The Governance of 

cultural memory through audiovisual broadcast archives. Preservation and accessibility in 

four European countries. [Report by the Media Governance and Industries Research Lab 

University of Vienna for the Fédération Internationale des Archives de Télévision / The 

International Federation of Television Archives (FIAT/IFTA)]. Retrieved from 

https://mediagovernance.univie.ac.at/fileadmin/user_upload/p_mediagovernance/PDF/FIA

TIFTAReport.pdf 
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Subject Area 2: Gender and the Media 

 

Gender and Global Media 

Are, C. (2020). How Instagram's algorithm is censoring women and vulnerable users but helping 

online abusers. Feminist Media Studies, 20(5), 741–744. 

https://doi.org/10.1080/14680777.2020.1783805 

Kassa, B. E. & Sarikakis, K. (2021). Shrinking communicative space for media and gender equality 

civil society organizations. Feminist Media Studies, 22(7) 1745–1762. 

https://doi.org/10.1080/14680777.2021.1917640 

Lee, J., & Shaw, S. M. (Eds.). (2011). Women worldwide. Transnational feminist perspectives on 

women. McGraw-Hill. 

Press, A. (2008). Introduction: Feminist Media Studies and the Sexuality Debates. Communication 

Review, 11(3): 195–198. 

Rakow, L. F., & Wackwitz, L. A. (2004). Feminist communication theory. Selections in context. 

SAGE. 

Sarikakis, K. (2012). Access Denied: Gendered migration, immobilisation and the anatomy of 

silence. Ethnic and Racial Studies, 35(5), 800-816. 

Sarikakis, K. (2014). Power, patriarchy, profit: barriers to gender mainstreaming in media policy. 

In A. V. Montiel (Ed.). Media and Gender: A Scholarly Agenda for the Global Alliance on 

Media and Gender (pp. 66–69). UNESCO and IAMCR ePublication. 

Sarikakis, K., & Nguyen, E. T. (2009). The trouble with Gender: Media policy and Gender 

Mainstreaming in the European Union. Journal of European Integration, 31(2): 201–216.  

Sarikakis, K., & Rush, R. R., Grubb-Swetnam, A., & Lane, C. (2009). Feminist Theory and 

Research. In D. W. Stacks, & M. B. Salwen (Eds.). An integrated approach to 

communication theory and research (2nd edition). Routledge. 504–522.  

Sarikakis, K., & Shade, L. R. (2010). Global Media and Women. In J. Lee, & S. M. Shaw (Eds.). 

Women Worldwide: Transnational Perspectives on Women (pp. 62–84). McGraw-Hill. 

Sarikakis, K., & Shade, L. R. (Eds.). (2008). Feminist interventions in international communication. 

Minding the gap. Rowman & Littlefield.  

Swindle, J. (2023). Pathways of Global Cultural Diffusion: Mass Media and People’s Moral 

Declarations about Men’s Violence against Women. American Sociological Review, 88(4), 

742–779. https://doi.org/10.1177/00031224231184576 
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Gender, Media and Cultural Industries 

Asgari, H. & Sarikakis, K. (2019). Beyond the ‘online’: Iranian women’s non-movement of 

resistance. Journal of Arab and Muslim Media Research, 12(2), 235–252. 

https://doi.org/10.1386/jammr_00005_1 

Darakchi, S. (2019). “The Western Feminists Want to Make Us Gay”: Nationalism, 

Heteronormativity, and Violence Against Women in Bulgaria in Times of “Anti-gender 

Campaigns” Sexuality & Culture, 23(4), 1208–1229. https://doi.org/10.1007/s12119-019-

09611-9 

Gudkova, O., & Sarikakis, K. (2018). Public Relations for social change: Shock tactics in feminist 

activism in Eastern Europe. In A. Adi (Ed.). Protest Public Relations: Communicating 

dissent and activism (pp. 87–105). Routledge. 

Haraway, D. J. (1991). Simians, Cyborgs, and Women. The Reinvention of Nature. Free Association 

Books.  

Harcourt, W. (2011). Using the master’s tools: women’s movements and social media. Media 

Development, 58(1): 19–22.  

Harp, D., & Tremayne, M. (2006). The gendered blogosphere: Examining inequality using network 

and feminist theory. Journalism & Mass Communication Quarterly, 83(2): 247–264.  

Kassa, B. E. & Sarikakis, K. (2021). Shrinking communicative space for media and gender equality 

civil society organizations. Feminist Media Studies, 22(7) 1745–1762. 

https://doi.org/10.1080/14680777.2021.1917640 

Ringrose, J., & Barajas, K. (2011). Gendered risks and opportunities? Exploring teen girls' digital 

sexual identity in postfeminist media contexts. International Journal of Media and Cultural 

Politics, 7(2), 121–138.  

Sarikakis, K. (2014). Power, patriarchy, profit: barriers to gender mainstreaming in media policy. 

In A. V. Montiel (Ed.). Media and Gender: A Scholarly Agenda for the Global Alliance on 

Media and Gender (pp. 66–69). UNESCO and IAMCR ePublication. 

https://unesdoc.unesco.org/ark:/48223/pf0000228399  

Sarikakis, K., Kassa, B. E., Fenz, N., Goldschmitt, S., Kasser, J., & Nowotarski, L. (2023). "My 

haters and I": personal and political responses to hate speech against female journalists in 

Austria. Feminist Media Studies, 23(1), 67–82. 

https://doi.org/10.1080/14680777.2021.1979068 

Van Bauwel, S., & Krijnen, T. (2021). Contemporary research on gender and media: It’s all 

political. Media and Communication, 9(2), 1–4. https://doi.org/10.17645/mac.v9i2.3997 

https://unesdoc.unesco.org/ark:/48223/pf0000228399
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Varghese, N., & Kumar, N. (2022). Feminism in advertising: Irony or revolution? A critical review 

of femvertising. Feminist Media Studies, 22(2), 441–459. 

https://doi.org/10.1080/14680777.2020.1825510 

 

Mediated Sexuality and Culture 

Adams‐Santos, D. (2020). Sexuality and digital space. Sociology Compass, 14(8).  

Barker, M. J., Gill, R., & Harvey, L. (2018). Mediated intimacy: Sex advice in media culture. 

Sexualities, 21(8), 1337–1345. 

Boyle, K. (2010). Everyday Pornography. Routledge.  

Christensen, M., & Jansson, A. (2011). Cultural citizenship and the communicative space of 

mediated sexual expressivity. International Journal of Media and Cultural Politics, 7(2), 

209–224.  

Coleman, R. (2001). The Becoming of Bodies. Girls, media effects, and body image. Feminist 

Media Studies, 8(2), 163–179.  

DiCenzo, M., Delap, L., & Ryan, L. (2011). Feminist media history. Suffrage, Periodicals and the 

Public Sphere. Palgrave Macmillan.  

Dines, G., & Humez, J. M. (Eds.). (2011). Gender, race, and class in media. A critical reader (3rd 

edition). SAGE.  

Gill, R. (2009). Beyond the ’Sexualization of Culture' Thesis: An Intersectional Analysis of 

`Sixpacks',`Midriffs' and `Hot Lesbians' in Advertising. Sexualities, 12(2): 137–160.  

Hall, S. F. (2021). Panoptical Time, Cissexism, and Heterosexism: How Discourses of Adultism 

Discipline Queer and Trans Youth. Feminist Formations, 33(2), 283–312. 

https://doi.org/10.1353/ff.2021.0035 

Harp, D., & Struckman, S. (2010). The Articulation of Lynndie England to Abu Ghraib: Gender 

Ideologies, War, and the Construction of Reality. Journal of Magazine & New Media 
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sexual identity in postfeminist media contexts. International Journal of Media and Cultural 

Politics, 7(2): 121–138.  

Ross, K. (2004). Women Framed: The Gendered turn in Mediated Politics. In K. Ross, & C. M. 
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Publishing. 

Sarikakis, K. (2015). Making public policy in the digital age: The sex industry as a political actor. 
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Gender. Routledge. 
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https://doi.org/10.1093/ej/ueab088 

Hänska, M., & Bauchowitz, S. (2019). Can social media facilitate a European public sphere? 

Transnational communication and the Europeanization of Twitter during the Eurozone crisis. 

Social media+ society, 5(3). https://doi.org/10.1177/2056305119854686 
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Subject Area 5: Media Governance Theories 
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Wiley – Blackwell. 143–156.  
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accountability of global industrial actors [Conference Paper]. 27th European Regional 

Conference of the International Telecommunications Society (ITS): "The Evolution of the 
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Children, Youth and Media Governance 
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Macmillan. 
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Roque, R., Sarikakis, K., Stoilova, M., & De Wolf, R. (2022). Children's privacy and digital 
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and Initiatives from Across the World. In L. Pangrazio, & J. Sefton-Green (Eds.). Learning 

to Live with Datafication (pp. 184–200). Routledge 

Livingstone, S., Mascheroni, G., & Staksrud, E. (2018). European research on children’s internet 

use: Assessing the past and anticipating the future. New media & society, 20(3), 1103–1122. 

Livingstone, S., Ólafsson, K., & Pothong, K. (2023). Digital play on children’s terms: A child rights 

approach to designing digital experiences. New Media & Society. 
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Paus-Hasebrink, I., Ponte, C., Dürager, A., & Bauwens, J. (2012). Understanding digital inequality: 

The interplay between parental socialisation and children's development. In S. Livingstone, 

L. Haddon, & A. Görzig (Eds.). Children, Risk and Safety on the Internet: Research and 

Policy Challenges in Comparative Perspective (pp. 257–272). Bristol University Press. 

https://doi.org/10.46692/9781847428844.020 
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Subject Area 6: Development Communication, New Media and Social Change 

 

Social Media 

Chon, M. G., & Park, H. (2020). Social media activism in the digital age: Testing an integrative 
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97(1), 72–97. 
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(Eds.). The handbook of public sector communication (pp. 315–328). Wiley – Blackwell. 

Sarikakis, K. (2012). Sharing, Labour and Governance on Social Media: A Rights Lacuna. In W. 

Sützl, F. Stalder, R. Maier, & T. Hug. (Eds.). Media Knowledge and Education: Cultures 

and Ethics of Sharing (pp. 35–43). Innsbruck University Press. 

Sarikakis, K. & Asgari, H. (2019). Sousveilance Twitter: Challenges to Pro-Democracy Governance 

from Below in the Middle East. In I. Chiluba, & G. Bouvier (Eds.). Activism, Campaigning 

and Political Discourse on Twitter (pp. 257–275). Nova Science Publishers. 

Sarikakis, K., & Wessels, B. (2018): The dynamics of social media, political culture, and 

communication governance in civic participation. In T. Eberwein, G. Melischek, J. 

Seethaler, & C. Wenzel (Eds.). Changing media – changing democracy? The democratic 

potential of social media (pp. 219–235). Austrian Academy of Sciences Press. 
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activism, social media engagement with issue. Pew Research Center. 
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